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ABSTRACT: Digital marketing is a new method of marketing commaodities that makes use of digital technology and tools,
most notably the internet. The concept of internet marketing is becoming an important platform of digital marketing, as are
electronic gadgets such as digital billboards, mobile, tablets, and smart phones. As technology advances, so will the use of
digital marketing, social media marketing, and search engine marketing. Consumer purchasing habits are shifting, and they
prefer digital marketing to traditional marketing. They are now using digital platforms for marketing in rural areas as well.
The goal of this review paper is to investigate the impact of digital marketing and how important it is for business. This
paper includes the introduction part about digital marketing concept and different tools used in it and Importance of digital
marketing and its benifts in today era.
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I. INTRODUCTION

The term "digital marketing” was first used in the 1990s. Online marketing, internet marketing, and web marketing are
other terms for digital marketing. It is referred to as "internet marketing" because digital marketing has grown rapidly in
tandem with the rise of the internet. The main advantage of digital marketing is that marketers can sell their products or
services 24 hours a day, 365 days a year, at a lower cost, gain efficiency, motivate customers to purchase more, and
improve customer service. Because of its high level of connectivity, it facilitates many-to-many communications and is
commonly used to sell services or products in a timely, relevant, private, and cost-effective manner. In 2005, there were
approximately 1.1 billion internet users, representing 16.6 percent of the population at the time. By 2020, the number of
internet users is expected to be around 4.8 billion, with a population share of 62 percent. There is also a direct link between
digital marketing and the internet. Countries with the most internet users, such as India and China, have a great opportunity.
Digital marketing, also known as online marketing, is the promotion of brands through the use of the internet and other
forms of digital communication to connect with potential customers. This includes text and multimedia messages as a
marketing channel in addition to email, social media, and web-based advertising.

Why is digital marketing important?

Marketers can gain valuable insights into target audience behaviors while also opening the door to new methods of
customer engagement by implementing an Omni channel digital marketing strategy. Companies can also expect an increase
in retention. According to an Invest report, companies with strong Omni channel customer engagement strategies keep 89%
of their customers. In comparison, companies with poor Omni channel programmed have a retention rate of only 33%.
Digital marketing is still evolving. For example, the growing number of wearable devices available to consumers opens up
new avenues for marketing to them. According to Forbes, social media will become more conversational in the B2B space,
video content will be refined for search engine optimization (SEO), and email will become more conversational.

“Digital is at the core of everything in marketing today — it has gone from ‘one of the things marketing does’ to “THE
thing that marketing does.””

1. IMPORTANCE OF DIGITAL MARKETING

1. Ever evolving rules of SEO
Since most businesses now market online, SEO has become an essential skill to master. Search engine optimization
determines whether a company's website or blog is visible to people who use search engines. It is critical to the success of
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the company's website and can mean the difference between gaining more leads and going bankrupt. 76% of small business
owners (source: tech.co) have increased their knowledge of social media, SEO, and analytics.

2. Importance of UX

Stoner experience (UX) design is a byword for digital marketing and businesses can greatly profit from it. UX can give
awful gests to the stoner. It can be employed to make products and services pleasurable to use and fun to interact with. 2021
is all set to be a time of high- end innovative stoner experience. People are getting more particular about the illustrations
and aesthetics of products and services being offered. They anticipate a meaningful experience when they go through a
business website.

3. social media to engage customers and retain them

Since there's no word out yet on when a COVID- 19 vaccine will be available in the request, numerous people are likely to
continue to work from home and utmost people will be going out less constantly than ahead. And, millennials and Gen Z
are sure to be spending a large knob of the day on social media. So, rather of billboard announcements, businesses will
want to promote themselves on social media and produce a buzz. Across sectors, companies are counting further and
further on social media because it's a super-effective digital marketing strategy. Social media can help draw the attention of
prospective guests and convert leads. In 2021, social media can find new cult for companies Andre-engage with guests
from earlier times. The significance of digital marketing for businesses becomes apparent because digital marketing
directors can figure out the rearmost social media trends and know how to use them. In 2021, they can help businesses by
keeping track of the new features being added by social media platforms, generating ideas to attract guests and boosting or
promoting posts in a way to appeal to the target followership.

4. Cutting costs

One good reason behind the significance of digital marketing is that it's comparatively less precious than the most other
modes of marketing. The epidemic has taken a risk on the finances of all businesses and no company is entering 2021
unscathed. So, cost- saving modes are a top precedence for all businesses. Digital marketing is profitable because it yields a
high ROI (return on investment) and has increased compass and reach of followership. And, yet for a modest budget,
companies can get a palpitation on the effectiveness of their deals strategies through digital marketing criteria . Marketing
strategies and juggernauts can be tweaked without a significant reversal in budget.

6. Expansion

With the help of digital marketing, you can reach a whole new set of implicit guests. Due to this, you can expand your
company more fluently. With the enhancement in technology, you can also target your followership more and give
individualized recommendations. You can also use Google Advertisements and ameliorate your brand mindfulness. You
aren't limited to one geographical position when you're using Digital Marketing. You can bring in a global followership and
therefore expand your business, increase deals, ameliorate brand visibility, and much further.

7. Tracking

With the help of digital marketing, you can track criteria that will help you ameliorate your business processes, target
followership, track followership gets, understand your client’s requirements, and so much more. This helps businesses
take informed opinions and therefore, expand and ameliorate their business, induce deals, and ameliorate brand value. With
this, you can also work towards perfecting your brand authority. Let’s say you're using Instagram as a platform. Then, you
can run different juggernauts and understand what kind of content your followership is more interested in. However, you
can track which kind of subject lines get the most open rates and click rates, if you're using dispatch marketing. There's an
enormous quantum of data available to us moment, and we must work this to our benefit.

Il. VARIOUS CHANNELS OF DIGITAL MARKETING
1. Website Marketing
A website is the centerpiece of all digital marketing conditioning. It's a veritably important channel on its own, but it’s also

the medium demanded to execute a variety of online marketing juggernauts. A website should represent a brand, product,
and service in a clear and memorable way. It should be presto, mobile-friendly, and easy to use.
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2. Pay- Per- Click(PPC)

Advertising Pay- per- click (PPC) advertising enables marketers to reach Internet druggies on a number of digital platforms
through paid advertisements. Marketers can set up PPC juggernauts on Google, Bing, LinkedIn, Twitter, Interest, or
Facebook and show their advertisements to people searching for terms related to the products or services. PPC juggernauts
can member druggies grounded on their demographic characteristics( similar as by age or gender), or indeed target their
particular interests or  position. The most popular PPC platforms are Google Advertisements and Facebook
Advertisements.

3. Content Marketing

The thing of content marketing is to reach implicit guests through the use of content. Content is generally published on a
website and also promoted through social media, dispatch marketing, hunt machine optimization, or indeed PPC
juggernauts. The tools of content marketing include blogs, eBooks, online courses, word plates, podcasts, and webinars.

4. Dispatch Marketing

Dispatch marketing is still one of the most effective digital marketing channels. numerous people confuse dispatch
marketing with spam dispatch dispatches, but that’s not what dispatch marketing is each about. This type of marketing
allows companies to get in touch with implicit guests and anyone interested in their brands. Numerous digital marketers
use all other digital marketing channels to add leads to their dispatch lists and also, through dispatch marketing, they
produce client accession tubes to turn those leads into guests.

5. Social Media Marketing

The primary thing of a social media marketing crusade is brand mindfulness and establishing social trust. As you go deeper
into social media marketing, you can use it to get leads or indeed as a direct deals channel. Promoted posts and tweets are
two exemplifications of social media marketing.

6. Affiliate Marketing

Chapter marketing is one of the oldest forms of marketing, and the internet has brought new life to this old buttress. With
chapter marketing, influencers promote other people’s products and get a commission every time a trade is made or a lead
is introduced. numerous well- known companies like Amazon have chapter programs that pay out millions of bonesper
month to websites that vend their products.

7. Video Marketing

YouTube is one of the most popular hunt machines in the world. A lot of druggies are turning to YouTube before making a
buying decision, to learn commodity, read a review, or just to relax. There are several videotape marketing platforms,
including Facebook vids, Instagram, and indeed Tik Tok to use to run a videotape marketing crusade. Companies find the
most success with videotape by integrating it with SEO, content marketing, and broader social media marketing
juggernauts.

8. SMS Messaging

Companies and nonprofit associations also use SMS or textbook dispatches to shoot information about their rearmost
elevations or give openings to willing guests. Political campaigners running for office also use SMS communication
juggernauts to spread positive information about their own platforms. As technology has advanced, numerous textbook- to-
give juggernauts also allow guests to directly pay or give via a simple textbook communication.
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IV. BENEFITS OF DIGITAL MARKETING
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Fig.1Benefits of Digital Marketing

1. Increase client fidelity with Frequent Dispatches

It’s great to finalize a trade with your guests, but it’s indeed better to retain those guests after the trade. A client retained
can make another purchase or recommend your brand to others, which helps increase deals. In theU.S., 40 of online
shopping profit comes from reprise guests, who make up 8 of point callers. To retain guests, you need to keep in contact
with them and digital marketing makes that easier than ever.

2. Engage the client at Every Buying Stage

Before digital marketing came popular, not numerous people were talking about the client trip, substantially because it
was delicate to understand and dissect. More frequently than not, a client would go to a physical store after seeing an
announcement on television or in the review, make a decision, and pay for the product or service inside the store. still, in
digital marketing, we can track every step that a client makes, frequently from the moment when they're touched off to
find a result or product.

3. Target the Right followership

It’s now easier than ever to member cult since numerous digital marketing platforms allow you to target a specific
followership. We've access to online tools that keep track of an existent’s online conditioning and demographic
information. Digital marketers can use this data to offer druggies specific products or services that they may be interested
in. For case, once a caller clicks on a brand’s display announcement, whether on social media or through a hunt machine,
the brand can target that caller with posterior and affiliatedads.However, it creates positive underpinning and makes
shopping easier and more satisfying, If the content a caller receives is grounded on their interests and online actions.

4. Induce a harmonious Lead Pipeline

Creating your “deals channel” is eventually the main purpose of marketing. A deals channel is principally a system for
generating harmonious leads and deals from business. In other words, turning business into brand suckers. A deals
channel’s job is to separate the “window shoppers” from the real buyers. It can also help ameliorate the client trip,
grounded on Taboola’s study.

5. Optimize and gain Better Conversion Rates

Unlike traditional marketing, which includes precious television, radio, or print advertisements, online advertising
platforms are much more affordable. You can also ameliorate your announcement conversion rate moreaccessible than you
can with traditional advertising. With print announcements, it’s frequently delicate to track conversion rates as everything is
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passing offline. How do you know if someone saw you announcement in a magazine and also went to the store? If you ca
not track your announcement’s performance, how can you optimize it? Digital advertising makes it easy since every
commerce is tracked. You incontinently know how numerous people are viewing your announcement and what conduct
they take.

6. Gain Brand Credibility

Still, it would be via the internet, If any brand is to gain credibility snappily and sustainably. Content marketing studies
show that digitally active brands generally end up having the most credibility. Through its content, a company can address
guests’ dubieties, clarify important generalities, and show that it understands what drives its request. Useful and
intriguing content helps a company to gain the trust of its guests, as well as that of assiduity experts. It can be effective to
the extent that challengers start to cite it also in their content.
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Fig 2 Comparison between Traditional and Digital Marketing

Sr.No. | Traditional Marketing Digital Marketing
1 In these marketing technique, traditional modes | In thisdigital channel are used as the mode of
of conversion are used marketing
2 The nature of this marketing technique is static | The nature of this marketing technique is dynamic
3 The conversion rate is less or low The conversion rate is higher than traditional model
4 Its more expansive than digital marketing It is less expansive
5 Tracking is not possible The Tracking is possible and easily done
6 Results are delayed Result is Instant
7 Communication is only a one-way process Communication is only a two-way process

V. CONCLUSION

It can be seen that digital marketing is the way to go for any business which hopes to capture global interest on its products.
As similar digital marketing may not be easy to sustain but with the emergence of social media tools similar as Facebook
twitter, associations can still achieve the stylish. As generation evolve and technology develops the advancement in the
field of marketing and announcement has been immense. When guests want to buy any product online, they can fluently
get product information and can compare with other products without visiting any retail store or shopping boardwalk. It
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shows that consumers are more inclined towards online buying rather than visiting a retail store. As consumer’s buying gets
changing companies also need to change their advertising strategy and grasp digital platforms for marketing.
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